.
I 4 1"'*

WILL THE TRAVEL SECTOR GET HIT?

PICTURE AT REUTERS.COM GET THE BIGGER PICTURE AT REUTERS.COM
'ESTING. BUSINESS. NEWS INVESTING, BUSINESS. NEWS

& REUTERS :D

KNOW. NOW,

Reuters wanted an online advertising campaign to effectively feature the
newly launched reuters.com, highligﬁti ng its unique position as both a
news organization and a tool for investors. “T’he campaign uses contrast-
ing Reuters photography and copy to show the connection between world
news and ﬁnanciaﬁrcn s,” explains Flat designer Petter Ringbom. The
photography and identity of Reuters drive the visual aspect of the proj-
ect, employing Adobe Photoshop, Illustrator, and Macromedia Flash in its
creation. “T'he pictures have been slightly worked over to highlight spe-
cific areas,” he says, “like bringing a cow to the foreground when we talk

about mad cow disease.”

As an advertising campaign, the functionality differs from a adds. “Even though Reuters has an enormous visual database, the
website, the objective being to trigger the viewer’s curiosity. “We  picture has to have the right tone and this proved difhcule.”
wanred to do a smart and thoughtful online ad campaign,” Ring- The goal was to create an interest in reuters.com among finan-

bom says, “not something you see every day. Finding the right pho-  cial investors. Is it a success? “I'll ask the next time [ meet one,”
tography to support our concepts was pretty time consuming,” he quips Ringbom. = Romy Ashby

Flar|amt oimecron: Perter Ringhom | pesicrers: Holly Gressley, Ryan Dunn | project Maracen: Doug Lloyd | corrwriTers: Doug Lloyd, Francesca Hayslett
rricmaMsEn: Bart Szyszka | rnoTocrarny: Reaters Pictures | cLipsT: Rewters | contacT: www. flar,.com
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The respected organization, Creative Time, has been giving artists un
paralleled career opportunities for more than 30 years, making New York
a more magical place through adventurous, temporary public artworks
throughout the city. They wanted a new website to go along with a whole
rebranding effort. Flat created the new site, giving it a simple, subtle, and
elegant design.

“At this point, Creative Time is such an established entity in
New York's cultural landscape that chey don't need ro convinee,
wow, or overwhelm to make their presence known,” designer Pet-
ter Ringbom says, “We wanted the site to reflect that. The large
logo is defining the grid of the page. The only color you see is pro-
vided by photography.” Ringbom used Adobe Photoshop, Mac-
romedia Dreamweaver, and Flash to create the site, the mear of

which, he says, “is the ‘Programs’ section showing upcoming, cur-
rent, and past programs. The home page randomly displays one of
many past projects.”

The challenge was to achieve a pure simplicity without over-
simplifying, all the while remaining uncommon. *The way the
large logo stays in place as vou scroll the rest of the page is pretty
ncat,” Ringbom says. “I haven't seen that before.” = Dana Rouse

Flatlant mimpcror: Pecter Ringhom | pesicsen: Holly Gressley L ismeractive pesicxen: Doog Liosyd

T A Y Yarious, Creative Time L ouiesn: Creative Theme | conract: wwew, flag.com
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Program Guidslines

NYSCA makes over 2700 grants each year to arts

organizations in every arts discipline throughout the
state. This year, we will grant a total of $37,400,000.
NYSCA's goal is to bring high-quality artistic programs
to the citizens of the state through supporting the
activities of nonprofit arts and cultural organizations.

New York State Council on the Arts was looking for a friendlier, more
structurally sound website, which Flat’s Petter F?in bom designed with
the look {JFX ‘metrocard vending machine meets smaller type and brighter
colors.” Purely an informational tool without a single photo to be found,
it's hardly boring to the creative types there to sniﬁ out grant money.

“We wanted the site to feel welcoming and transparent to the hideous and intrusive top bar that New York State insists on hav-
user,” Ringbom says. From a circular graph in the center of the ing on all of their subsires,” Ringbom says. “We ended up redraw-
home page, one can select any of the programs receiving grants ing their top bar and using it only on a timed splash page.”
and learn how much money was awarded the previous year. The “The site is cheerful and friendly,” Ringbom says, “the waya
graph also provides an alvernate entry point to the site. cultural state agency should be.” If only getting big bucks from

The biggest challenge was to make large amounts of text acces-  the NYSCA were as simple as navigating their pleasant website, &
sible and legible. “A smaller challenge was implementing a pretty Romy Asbby

Flat | aev mumecvor: Petter Ringhom | pesicres: Holly Gressley Linmenacmive nesiguee: Doog Lloyd
criesT: New York State Council on the Arts | costact www fat.com
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